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Brian Schweitzer, Governor, State of Montana 
Tony Priete, Director, Montana Dept. of Commerce 
Betsy Baumgart, Administrator, Promotion Division (Travel Montana) 
 
Montana Tourism Advisory Council: 
Mike Scholtz, Chair, Bozeman 
Cyndy Andrus, Bozeman CVB, Bozeman 
Dyani Bingham, MT Tribal Tourism Alliance, Billings 
Mark Browning, Custer County Art & Heritage Center, Miles City 
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Rhonda Fitzgerald, Garden Wall Inn, Whitefish 
Beverly Harbaugh, Sandcreek Clydesdales Ranch Vacations, Jordan 
Ramona Holt, Holt Heritage Museum/H Bar R Ranches, Lolo 
Vicki Hucke, Helena 
Stan Ozark, Glasgow Area Chamber of Commerce, Glasgow 
Dolores Plumage, Blaine County Commission, Chinook 
Marilyn Polich, Copper King Hotel & Convention Center, Butte 
Jonathan Stoltz, Pendroy 
Sandy Watts, 7th Ranch, Garryowen 
 
 
For more information, contact: 
Victor Bjornberg, Tourism Development Program Manager, Travel Montana 
301 S Park Ave 
PO Box 200533  
Helena MT 59620-0501 
(406) 841-2795 
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Chris Miller, BLM, Montana State Office 
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Montana Tribal Tourism Alliance 
Dyani Bingham, Coordinator 
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Sydney J. Eastman, Tour Coordinator 
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Coordinator 
Daniel J. Huff, MTE/WBL 
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